CASE STUDY: STRATEGIC EXECUTION
TO ACCELERATE SALES AND BUILD
STRONGER BRAND PRESENCE

Strategic Ecommerce Execution That Transformed a Vitamins & Supplements
Brand on Amazon



EXECUTIVE SUMMARY

A premium Vitamins, Minerals & Supplements brand faced low visibility and stagnant sales on Amazon despite
offering high-quality, science-backed formulations. Under-optimized listings, weak search performance, and limited
trust signals made it difficult to stand out in a highly competitive wellness category.

By partnering with SEO Geniuss, the brand achieved a complete transformation through data-driven listing
optimization, enhanced A+ Content focused on real health benefits, and targeted advertising campaigns. This
strategic approach improved discoverability, strengthened brand credibility, and unlocked measurable sales growth
within weeks.
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INTRO

This case study highlights how seo geniuss helped brand overcome marketplace challenges and
unlock growth on amazon. despite offering high-quality vitamins, minerals, and supplements,
the brand struggled to gain visibility and compete in a crowded wellness category. through
strategic ecommerce execution and performance-focused optimization, seo geniuss
transformed brand’s amazon presence into a strong revenue-driven channel.

The Challenge The Solution

A premium offering that failed to Leveraging strategic optimization
connect with the right buyers due and marketplace expansion to
to weak discoverability. accelerate sustainable growth.






CHALLENGES
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SEO GENIUSS'S STRATEGIC APPROACH

¢ _Amazon Listing *» PPC Advertisement A+ Content
Optimization Optimization Optimization
*  Conducted detailed keyword . gptimized or paused high-spending . Created new designs which were
researc.h akiee 0% giis and campaigns, ad-groups and visually rich to tell what the product is
souvenirs categories. keywords with low ROAS and high and the key features.
ACOS.

R il DAL (e U « Complete changes in the overlays of the

!Joints, anq descript!qns to * Launched Strategic Sponsored A+ Content with more lifestyle shots
|mprove.d|scoverab|l|ty anc Products, Brand and Display infographics, and comparison charts'
COMVERSION, campaigns with targeting niche '

audiences.

*»» Customer Engagement & Reviews

 Encouraged review generation through automated post-purchase follow-
up campaigns through our automated tools.

« Addressed FAQs and added a detailed FAQ section in listings to reduce
customer hesitation.



A+ CONTENT & VISUAL BRANDING
TRANSFORMATION

We designed visually rich product layouts that clearly explained functionality and highlighted key features relevant to Amazon shoppers. The A+
Content transformation included lifestyle photos and benefit-driven infographics, resulting in improved value perception and deeper customer
engagement.

The easiestwayto  ODWWellMe Lifestyle Imagery

nourish your body Professional product photography showcasing

real-life use and key features.

Brand Storytelling
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1AKE 313010 asii | 2 Built a richer visual narrative that
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B Designed with Infographics

Communicated benefits clearly through
thoughtful visual design.




PPC advertising Success

We deployed segmented Sponsored Product, Sponsored Brand, and Sponsored Display campaigns aligned to specific
customer intent profiles. By prioritizing long-tail keywords and strategic retargeting, we lowered ACQOS, increased
conversions, and scaled ROl efficiently. As a result, ACOS had decreased by 27% and had a increase in sales by 25%.
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Sales breakdown Fulfillment channel

“ | | Marketplace total W | | Both {Amazan and seller] | m
025

Results and Impact

Amazon Sales Increase: 12% Growth in revenue within 3 months

0235, 8:26:00 PM P3T

Ordered product sales A unitsforder item rder iterm

$21,137.35  1.23 $19.4

** Improved Organic Rankings

* By working consistently on rankings, units sold increased
by 23%.
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+* Enhanced Ad Performance

« 25% increase in total sales and 27% drop in ACOS.

Tota der ibems = Ordered product sale:

1,380 $26478.13 12

} + Customer Engagement

* Product reviews increased by 32% with an average rating of
3.7+




CLIENT TESTIMONIAL &
CONCLUSION

“We always believed in our products — now customers do
too.

SEO Geniuss understood our mission from day one.

Their strategy improved how shoppers see us.

Sales and confidence grew hand-in-hand.

We finally feel competitive and proud on Amazon.”

Marketing Director, Brand Owner

Conclusion

This case demonstrates the power of well-alignhed ecommerce
strategy. Strategic enhancements turned underperforming
listings into credible brand assets. The brand now competes
confidently in a crowded supplements category. Improved
discoverability and trust signals unlocked new customer
segments. Sales momentum continues to rise with ongoing
optimization.
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